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WE ARE TRAVEL PLACES

We are the leading travel specialists for the sports, media, music and
entertainment sectors.

For over 45 years, we have managed group travel plans for sporting
governing bodies, world class athletes, international musicians and media
production crews taking part in events such as Formula One, the Olympics
& Paralympics, and FIFA World Cup.

We are immensely proud of our heritage and remain family-owned and

fiYNI[NIiNOgNE:r«NpOiNNU[OYiN :Y:MOYMN OfGCi[fgN :SNGpN5:ffGYN:YEN OCVN
Warren leading a team of around 90 travel planners, events consultants
:YENgjcc[fiNgi:ENLf[XN[jfNNG:EN[€EOCGNOYN5[fiNOYM«N5GgiN-jggGg2NN

At the heart of our business is our purpose for people and planet -
fGEjCOYMNI[jfNOXc:CiN[YNIiNGNp[fWE«N:YENgjcc[fiOYMNI[jfNC[XXjYOirN[LNgi:€«N
local suppliers and charities. By continually improving our performance

in this area, we aim to meet the travel needs of our clients without

compromising those of future generations.

Here’'s how we made a positive impact on people and the planet in 2023.

Certified
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Travel Places Impact Report



CONTENTS

A word from our

managing director 4 04 Our people 16
- Looking after our people 17
01 Introduction 5 -Ourprogress =~ s
_ ¢cNEN:IiEgNYGqi+ NNNNNNNRNBNNNNNNNNNNNNNNN
- Our journey to B Corp 6
-OurBC 7
= OTP SEoTe 05 Our clients 20

: N () i YHe i N\ N
— JOTTTOOLT. —— 0 NS5 N T EgMN=- NNNNNNVtrw??

=— -Our progress : 10— —

~~~~~

—— _"—-'-'-r———- S SR
NN NN \ N L‘-l'.-w—-v—-__

————

- Developlng a trusted partner network

25




A WORD FROM OUR
MANAGING DIRECTOR

2023 was a year to remember! Amongst the 580 amazing events [YGN[LN[jfNcf[MfGggNC[JWENN:ccGYNpPOIiNI[jiNT[j
we supported — including a record-breaking number of F1 races, the dedicated team, and we are incredibly grateful that they have

5[ XGYEgN [[iB:-WWNS5[fWEN jc«N:YNNOGgi[fOCN - C [§updorteX & jGumeY OyyelbfgciNg\these opportunities, increasing

Korea, and various global tours for world class music artists - it was their knowledge and building new partnerships. And so, as we

Wg[NiNGNrG:fNpGNCGfiO,GEN:gN:N N [fcaNN celebrate the successes of the past year, we also recognise and
celebrate our team who have challenged themselves and each
In the face of today’s climate emergency, we can’t escape the [INGfNIi[N:ccf[:CNNIiNOYMgNEO£€GfGYiWrNi[NOXc
fact that the industry we're in, and the events we support, have on people and planet.
an impact on our resources, society and the environment. But
[YEGfLJWNINOYMgN Wg[NN ccGYNpNGYNpGNX[oG@[{;[B{I:TPNG\I‘ﬁNp[fWEaN [«N
pGEfGN[YN NXOggO[YNi[Ni:VGN:NEO€E€GfGYiN:ccf[: CNNlLNBJgOYGggle oGWN
and help our clients travel in more sustainable ways. Becoming a B [OYIN :Y:MOYMN OfGCi[f
[chCGfio,GngN:inGNN:oGNBGGYNE[OYMNL[fo:YrNrG:ngi[NE[NiN:iaN
But it has also provided us with a more robust framework to plan
LIfFNiNGNLjijfGN:YENOEGYiOLINpNGfGNpGNYGG IINMINYGqiaN

CNOGoOYMNCGTfiO,C:iO[YNOgN[YGN[LNX:YrNXOWGQgi[YGgNpGNgGiN[jfgGWoGgN
at the start of this journey, but it is in no way the end point for us.
From purchasing land to plant a woodland, tackling the carbon
emissions of our business, and managing our procurement
processes, to ensuring wekeep improving the working lives of our
gi:€EN:YENOYCfG:gOYMNI[jfNC[XXjYOirNgjcc[fi«NiINGfGN:fGNX:YrN:fG:gN
we have made progress on, but there’s so much more we want to
now achieve.

5GN:fGNcWG:gGENIi[NgN:fGN[jfN,fgiN Xc:CiN,Gc[fiN:gN:N N [fcN
business. It seeks to celebrate some what we have achieved

throughout 2023, as well as to set out how we aim to improve on
[[fNGqOgiOYMNOXc:CiNOYNeeeraRN
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INTRODU

Our vision is to be the undisputed specialist tra
to the sports, media and entertainment sector, with a bre
that is recognised for its unwavering focus on customer
service and the provision of sustainable travel solutions.
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OUR JOURNEY
TO B CORP

The pandemic shaped many things for the travel industry. For
Travel Places, it took us down the highly rewarding, and sometimes
challenging, path that we’re on now.

Certifying as a B Corp in 2023 was just one of the many milestones

we set ourselves at the start of the journey as we considered how
PGNp:YIiGENI[NE[NBjgOYGggNBGr[YENINGNc:Y
we have also reviewed our mission, vision and values, published
[jfN,fgiNgjgi:OY:BWGNEGOGW[cXGYiNc[WOCr«
-c[figNL[fN WOX:iGN CiO[YN'NcfOYCOcWGg«N:
Management Team to guide us through more conscious and
EGWOBGTf:iGNgiGcgNi[NGYgjfGN[jfNBjgOYGgg
sustainable future.

gN[YGN[LNoGfrNLGpNBjgOYGggNif:oGWNC[Xc

[fcNOYNINGN/ NfOMNiINY[p«NpGN:fGNcf[JENI]
of responsible businesses around the world. For our clients, it
cf[OOEGgNINGNC[Y,EGYCGNIiIN:iNIiNGrEfGNp[fV
supplier. For our suppliers, it means we can support them to be
X[fGNgjgi:OY:BWGNINGXgGWoGgaN YENL[fNIjf
ongoing commitment to improve our positive impact for all of those
who work as part of our team.

5GNY[pNN:oGN[jfNgOMNigNgGiN,fXWrN[YNiNG
¢e7¢7ZNCGfiO,C:iO[Y«N:YENI[jfNC[YiOY|[jgNEGoO
Corp provides us with the framework to identify where and how we
C:YN:CNOGoGNc[gOiO0oGNCN:YMG«N:YENpGN:
striving to improve on our score.

Travel Places Impact Report

Our milestones...

A refreshed mission
and vision

Sustainability
Management team
created

Sustainable Development
Policy published

Client carbon

ISO 20121 Sustainable
Event Management
CGfiO,GE

calculation

reports began

Solar panels installed
at our HQ

Certified

Gfio,GEN
as a B Corp

Corporation

Carbon neutral

NCGfiO,GE

Land purchased to
plant a woodland

Introduction
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OUR B CORP SCORE

GfiO,GEN N [fc[f:iO[YgN:fGNC[Xc:YOGgNiN:iNXGGiE8NWEONGENGG{NcNCGfiO,C:iO[YNpOiNN:NgC[f
standards of social and environmental performance, transparency, iNGNCjffGYINXGEO:YNgC[fGN[LN «2—_NL[fNY[Y¢
:YEN:CC[jYi:BOWOIiraN.[NMGiNCGfiO,GE«N:NC[Xc:bhusimespgsNXGGiNgifOYMGYiN

fGejOfGXGYigN:YENpOWWNBGN:ggGggGEN:YEN0oGfO,GENBrN N :B«NiNGN
Y[Ycf[,iNBGNOYENINGN N [fcNCGfiO,C:iO[Y2N

INBGC[XGNCGfiO,GE«NBjgOYGggGgNXjgiNgC[fGN:N
XOYOXjXNeeNc[OYigN:Cf[ggN,oGNOXc:CiN:fG:g?

Our B Corp score breakdown

siivets [ - -
YOOf[YXG_ 121
jgitxcfg [ 32

84.6

84.6
Travel Places overall impact score

80
+j:WOLrNL[fN N [fcNCGfiO,C:iO[Y

50.9
GEOjXNgCI[fGNL[fNY[Y¢ N [fcNCGfiO,

Travel Places Impact Report Introduction | 7



FOOTPRI

5GNfGC[MYOgGNiIiNGNO X¢
on resources, society and the environm
taking measures to reduce our overall g
emissions, preventing waste generation
and incorporating sustainability criteria i
procurement of goods and services.




s

Travel Places Impact Report

Reducing our carbon footprint

5GNN:0oGNX:EGNg[XGNgOMYO,C:YINCN:YMGgN:iN[j
the carbon emissions that relate to the running of our business. We

use renewable energy, have installed solar panels and made other

adjustments to our building, such as introducing sensor lights and taps.

We now recycle food waste, which accounts for 32 per cent of our waste.

And we have increased our other recycling by 7 per cent since 2022. We

have also installed electric vehicle chargers, having replaced our lease

cars with electric vehicles.

Our business is growing, and we are supporting an ever-growing number

of events. We understand that with that success comes a bigger carbon
L[[icfOYi«NY[INWG:giNLf[XN[jfNgi:ENif:oGWaN5GNc
hands on support to our clients when and where it is needed most. But

we also recognise that overseas travel is one of the biggest challenges

we face when we consider our impact on the environment. In 2023, we
supported over 580 events — a 37 per cent increase from the previous

rG:faN WiN[[JMNNGXOggO[YgNLf[XN[jfNgi:€ENif:o0GW
increased, through a number of initiatives, such as virtual support and

using locally based co-ordinators, in 2023 we reduced the mean average
GXOggO[YgNLf[XNgi:€Nif:oGWNcGfNGoGYiaN5GNfG
the future, with many variables impacting the emissions related to our
gi:€Nif:oGWN:YENpGN:fGNOEGYiOLrOYMNN[pNpGN
the future.

We can’'t manage what we can’'t measure, so in 2023 we have developed
OXcf[oGENgrgiGXgNiN:iNpOWWRNgjcc[fiN[jfN:BOWO
current footprint and provide us with baseline data that will allow us to

set challenging but achievable targets for the future.

Whilst our focus is on reducing emissions, there are some that we can'’t
0[OEN:YENpGNN:0GNp[fVGENpPpOiINN :fB[YN [[icfO
iNGgG2aN [fN[jfNeeee NGXOggO[Yg«NpGN:fGNOY0Gqgi
water project in Zambia.

Our Carbon Footprint | 9




OUR

PROGRESS

2.6% 1,125 23

reduction in carbon emissions 5 Y < e¢Pe[Y eéYed <e >eOdd Pé[FYé@eVYé:[ e:[e éc« d[eP:|Y <&
,«dXe“YéQ@eYccé¢y Pet <e ¢ [Y

- 896KG —— 21% %

d,e,dd eAé“Y e« « " Y:d[e:[e P Y« YA [ <« é* e:[e« &£ P:I.
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In focus: Creating our woodland

Woods and trees are not only good for the environment, but
good for people too, helping to clean the air we breathe,
improve the quality of the water we drink, and provide habitat
to wildlife. And they play an important role in helping to mitigate

CWOX:iGNCN:YMG2aN YNeeee« NpGNCcjfCN:gGH

set about creating our own woodland. We have now planted

[0GTNZ«eee NEOE€GTGYiNgcG C OMYyBIWMEN f CcGWEAIN

-OWoGfN OfCN«N f:BN ccW GG REN: )XSR[p[RV {
with the Woodland Trust who provided the trees, and are now
working to register the project so that we can utilise it as a

C:fB[YN[€gGiNL[fN[jfNBjgOYGggaN!jfNW:YEHN

around 4,000 trees, helping to make a cleaner, greener world
for people and wildlife, now and for generations to come.

PURCHASING OUR OWN WOODLAND LAST YEAR AND
SEEING THE PROGRESS OF THE TREE PLANTING WAS A
PERSONAL HIGHLIGHT FOR ME. THE WOODLAND WILL

L O,eC Y9Y, LQOEe ,0,CQ 8eCxYe%, %,8e’

xl,e9eCxYe L,ed o% e’ L,edx de xll1%oQ U ef

ENVIRONMENT AND FOR FUTURE GENERATIONS. AS

A CARBON NEUTRAL BUSINESS, IT WILL ALSO GIVE US
FULL VISIBILITY AND CONFIDENCE WHEN WE COME TO
COMPENSATE THE EMISSIONS WE CAN'T AVOID IN THE
RUNNING OF OUR BUSINESS.

:SN5:ffGY
Joint Managing Director

5N:iEgNYGqixN

We are working on targets and reduction plans
for our waste, energy and water consumption.
These will be measured against the development
of our business to ensure that we strive to

rediice cur tootpnnt whilst also allowing for

the increases that will arise from our business
growth.

We will continue to plant trees at our woodland.

Tre iand will be assessed for carbon credits,
"WWI[pOYMNjgNiNGN[cc[fijYOirNi[N[
emissions we can'’t avoid.

5GNpOWWNCI[YiOYjGNi[Np[fVNpOIiN
opportunities to further reduce the carbon
L[[icfOYiINfGW:iGENI[N[jfNgi:€Nif:oC
our knowledge around sustainable options.

Our Carbon Footprint | 11
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OUR
COMMUN

5GN:fGNc:ggO[Y:iGN:BJji
communities around us and we encourg
gi:€NIi[NE[NINGOfNBOINLF
that mean something to them.




Supporting our communities

As a family run business, we have always had a strong connection with

our local community, and we are proud to have supported a number

of charities for many years and in various ways. In 2023 we formalised

some of these relationships and set ourselves a donation target. From
f:YE[XNf:€EWGg«N NfOgiX:gNUjXcGfNE:rgN:YERNB:V
threw themselves into supporting those in need. In addition to giving to
charitable causes, we have also invested in two local sports clubs, helping

our local communities take part in sport and physical activity.

And our team have not only been generous with their money. They have

also given up their own time for a number of good causes and events,
OYCWJEOYMRN-C[jigRNC:Xcg«Ngc[figRNX:fgN:WWOYM
to support them further with this good work, and in 2023 we launched

our volunteer day — giving all Travel Places employees the ability to use

up to one day a year for a charitable cause, or sustainability activity.

Travel Places Impact Report

Our Communities | 13



OUR

PROGRESS

£11.000 £648 177?“53

raised forChestnutTree House raised for Breast Cancer Now ¢dPT[Y <« [.e éEe
Fed e“Yé@d e "“:[ ““eé[ e P: [Y* :[ed <eO éce:Ye>:[Me €A Pé' [ 5 e,d«<eéPPe“Ye¢0

d0
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;10 000 ?50 2&, _
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5N:iEgNYGqgi+N

SGCNpOWWNC[YiIiOY|jGNi[Np[fVNpOIiN
charities and organisations as well as look for
ooportunities to ccliehorate with other good

Celsee.

5GNpOWWNgjcc[fiN[jfNgi:€Ni[NjgGN
cay by arranging oppartunities witih local

organisations and providing ideas on how they

can use their skills for good.

We will work with our suppliers, partners and
CWOGYigNi[NOEGYiOLrN -,N[cc[fijY
beach cleaning days.

Our Communities | 15



OUR PEOPLE

5GN:fGNCcf[JEN[LN[jfNNGfOi:MG2N :XOWr¢[pYGEN:YENfjYNi[NiNOgN
E:r«NpGN:fGN:NcG[cWG¢B:gGENOYCWjgOoGNiG:X«NBjOWIiIN[YNXjij:WN
fGgcGCiN:YENLfOGYEgNOCcaN5GNC[YiOYjGNi[NcjiN[jfNcG[cWGN:iNiNGN
heart of our business as we grow.



Looking after our people

5GWC[XOYMNZZNYGpNgi:ENXGXBGfgNOYNeeoe N[jf
by 16% between 2022 and 2023. We've not only grown, but we've also

seen changes to our working environments since the pandemic, with
iINGNOVYIf[EJjCIO[YN[LN:NNrBfOENp[fVOYMNc:SGfYN
fully remote team members. The launch of our academy has supported

us to meet the growing demand for our services and provide inclusive
opportunities for those keen to start a career in travel.

We care about the health and happiness of our employees and in 2023,
PGNOYIf[EJCGEN:NNG:WiNNC:gNB:CVNgCNGXGNpPpN
CW:OXN,Y:YCO:WNCI[YifOBjiO[YgNi[NX:Y:MGNiNGO
ifG:iXGYi«NGrGNiGgigN[fNcNrgO[iNGf:craN-jcc[fiGE
YGpN Yif:YGiIN:YENX[YiINWrNgi:ENYGpgWGSGfg«Np
i[NNGWcNI[jfNgi:ENW[[VN:LIGFNIiNGOfNXGYi:WN:YE
2023, these events included a breath workshop, mental health training,
subsidised yoga classes and health checks. We also organised fundraising
events and ran a calendar of social activities that help us spend quality

time together outside of work.

5GNfGC[MYOgGNiINGN,Y:YCO:WNcfGggjfGgNC:jgGE
living, and in 2023 we became an accredited Living Wage employer,
NOMNWOMNIOYMNI[jfNC[XXOiXGYiNi[Nc:rN[jfNgi:€R
everyday needs.

fN:YYj:WNgi:€NgjfoGrgN:fGNNGWcOYMNjgNi[NX:V
to the working environment at Travel Places and we actively seek out

their views on everything from communications to social activities and
PGWWBGOYMNOYOiO:i00Gg2N YNeeee«NeecN[LNgi:€
scored their overall job satisfaction at 8 or 9 out of 10. This was up from

81% the previous year. We will strive to keep improving this score and

ensure Travel Places is a great place to work for all.

Our People | 17



OUR

PROGRESS

16%

increase in our

-87%

Ad<M,d< e:[eO O Obheme XtPdAE «
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& INTRANET

YdeM tfte“Yé@e:[,dcX

d,e“YéDdeé.« edce“Y«d[.PEeéle'ee“VYéPe" d« eVY5 :AePP :[.e éXié:.["ef dFfP e*”
Y5éYeY5 :<ef5A&":

5 éPY5eé<« ePddM
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5N:iEgNYGqixN

We will continue asking, and acting on, feedback
i[NGYgjfGN:WWRNI[LN[jfNgi:ENGYU[rlI
each day and feel their physical and emotional

health are looked after.

We will run further academy training
programmes, providing inclusive opportunities
for people to join the travel industry.

We will further develop our training programmes
LIFNYGpN:YENGqOgiOYMNgi:€«Ncf[
opportunities to grow with our business.

Our People | 19



OUR CLIENTS

5GNBGWOGOGNIiIN:iNgc[fi«kNGYiGfi:OYXGYiN:YENif:oGWN:fGN:NL[fCGN
LIFNM[[E2N5GN:fGNcf[JENi[Np[fVNpOiINNgc[fiOYMNM[oGfYOYMN

bodies, world class athletes, media and production crews

and international music artists and their crews.



jJOWEOYMNI[jfNCWOGYiINGgcGfOGYCG

Our business cgntinues to grow in strength and the number of events we
gjcc[fiGENOYCfG:gGENgOMYO,C:YIWrNOYNeeee NLF[XNINGNcfGoO[jgNrG:faN.NOgN
is testament to the unique and personalised approach we take to group

travel.

WOGYiINGqcGfOGYCGNN:gNBGGYN:iNiNGNNG:fiN[LN[jfNBjgOYGggNgOYCGNiINGNoGfrK
beginning, and we are always looking for ways that we can build on
iNOgNGqcGfOGYCGaN50iNN[jfNCWOGYigNgjgi:OY:BOWOIirNcGfL[fX:YCGNjYEGfNiNGN
spotlight more than ever before, we have been working hard to develop
new services that enable those who travel with us to understand,
consider and manage their carbon footprint as we develop their travel
programmes.

YNeeee« NpGNOVYIf[EJCGEN:NYGpN G:EN[LN CC[jYiN :Y:MGXGYiNf[WG«N
PNOCNNN:gNGY:BWGENjgNi[NBGSGfNGqcWI[fGNN[pNpGNC:YNgjcc[fiN[jJfNCWOGYigN
to be purposeful, sustainable businesses. The new role compliments our
increased investment and additional resource into technology, which has
advanced the availability of pre and post-event data that will support
future decision making.

5NOWgIiN[jfN N [fcNCGfiO,C:iO[YNMOoGgN[jfNCWOGYigNiNGNC[Y,EGYCGNOYN
our social and environmental performance, transparency, and

:CC[jYi:BOWOIir«N[jfN -I1NeeZeZ-eeZeN-jgi:OY:BWGN 0oGYiN :Y:MGXGYIiN
CGfiO,C:iO[YNcf[oOEGgNINGNLf:XGp[fVN:YENGqcGfiOgGNIi[NEGgOMYN:YEN
manage group movements using the most sustainable processes. We

continue to review our sustainability credentials to identify those that are

most relevant to our business and clients, and in 2023, we joined BAFTA

alberts approved supplier list. albert highlights those companies working
OYN,WXN:YEN.4NiN:iNgGGNMfGGYNcf:CiOCGgN:gN:NC[fGNc:fiN[LNIiNGOfN[cGf:iO[YgN
and by being accepted to its’ approved supplier list, we have been
fGC[MYOQgGENL[fN[jfNC[XXOiXGYiNi[N:NBGSGfNLjijfGaN

Travel Places Impact Report
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PROGRESS
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5N:iEgNYGqgi+N

We are looking to create additional feedback
methods post-event to ensure we are continually
improving our services based on the needs of
cLr cients,

We are working on systems to provide
susiainability dats oplions thia: meet the
EOEGIGYINYGGEgN[LN[jfNCWOGYig

We are identifying further opportunities to
support our cli=nts 1o ccilaborate, network
end share their chailenges and positive
achievements.

Our Clients | 23



OUR PARTNERS

S5OINN[jfN* ' ¢rG:fNNGfOi:MGNOYNINGNOYEjgifr«NpGNN:oGNEGoGW[cGEN
a trusted and global network of airline, accommodation,

and ground transport providers and other travel suppliers.
5[fVOYMNiIi[MGIiNGfNpGNC:YNN:oGNiNGNX[giNc[gOiOoGNOXc:CiN:YEN
provide the tools that will help our clients make balanced

decisions that align to their travel policy and sustainability

goals.



Developing a trusted partner network

We believe in the power of collective action and understand we have a

role as advocates for sustainability within our industry. We have been
P[fVOYMNpPOiINN[jfN:OfWOYGNc:fiYGfgNi[NX:qOXO
sustainable air travel for our clients, as well as with our accommaodation
suppliers to understand and support the measures they are taking to

support a more sustainable stay.

Our sustainability collaboration with British Airways continued

throughout 2023, enabling us to give our clients access to a sustainable
00:iO[YNLjGWN- °NLjYE2N YNcjfCN:gOYMN:No|
'EEfGggNiIiNGOfNC:fB[YNL[[icfOYiIN:YENINGN-C[cG
to their business travel.

YNeeee« NpGNOVYIf[EJCGEN:NYGpN-jccWOGTN):fiYG
NGWcOYMNjgNi[NGqgc:YEN[jfNc:fiYGfgNOcNp[fVNG
our clients, and collaborate with our hotel partners.

5GN:fGNcf[jJENIi[NBGNWG:EGfgNOYNiINGNgjgi:OY:B
one of very few business travel companies to have gained gained B Corp

CGfiO,C:iO[Y«NBGOYMNCc:fiN[LNINGNC[XXjYOirNX
[(fNVY[pWGEMG«NGqcGfioOgG«N:YENOYgOMNIiINpO

Travel Places Impact Report
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5N:iEgNYGqgi+N

We will complete further, more in depth
Go:Wj:iO[YN[LN[jfNgOMYO,C:YiNif:c
social and environmental impact, and will share

this data with our clients

We will actively collaborate with suppliers and
industty peeis who share our ambitions around
susiainability.

We will increase training and education around
gjgi:OY:BWGNCf[CjfGXGYINL[fN:WW
for engaging and working with suppliers.

Our Partners | 26



If you would like to know
more about Travel Places or
this report please get in touch:



