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WE ARE TRAVEL PLACES

We are the leading travel specialists for the sports, media, music and
entertainment sectors.

For over 45 years, we have managed group travel plans for sporting
governing bodies, world class athletes, international musicians and
media production crews taking part in events such as Formula One, the
Olympics & Paralympics, and FIFA World Cup.

We are immensely proud of our heritage and remain family-owned and

fiYNI[NiNOgNE:r« NpOiNNU[OYIiN :Y:MOYMN OfGCi[fgN :SNGpN5:ffGYN:YEN OCVN
Warren leading a team of around 90 travel planners, events consultants
YENgjcc[fiNgi:ENLf[XN[jfNNG:EN[€EOCGNOYN5[fiNOYM«N5GgiN-jggGq?2

At the heart of our business is our purpose for people and planet

reducing our impact on the world, and supporting our community
[LNgi:€«NW[C:WNgjccWOGfgN:YENCN:fOiOGgaN rNC[YiOYj:WWrNOXcf[oOYMNI[jfN
performance in this area, we aim to meet the travel needs of our clients

without compromising those of future generations.

Here’'s how we made a positive impact on people and the planet in 2024:
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A WORD FROM OUR
MANAGING DIRECTOR

2024 has been another incredible year for us at Travel Places - one This report is a celebration of what we've achieved together - and

where growth, innovation, and impact have gone hand in hand. We 'NW[[VN:NG:EN:iNpNGfGNpGEfGNM[OYMNYGqi2N
supported 638 client events across sport, entertainment, and media partners, and our brilliant team for being part of the journey. We're

- from the Paris Olympic and Paralympic Games to a special Take GqCOIGENL[fNpN:iEgNi[NC[XG?

N:iNcGfL[fX:Y C G NAGUINDhabiWrhpse moments remind us
PNrNpGNE[NpN:iNpGNE[-NNGWcOYMNI[[fNCWOGYigRIfNCHFEGNiYLIfMGS:BWGN
GqcGfOGYCGgN:f[]JYENINGNp[fWE?
Joint Managing Director

jiNpGN:Wg[NVY[pNiN:iNif:oGWNN:gN:YNOXc:CiN¢gN[YN[jfNcW:YGi«N[jfN
communities, and our resources. That’s why we've continued -
i[NCN:WWGYMGN[jngWoGgNi[NE[NiNOYMgNEO€GF\§/@i[}M@;&_@EOGNX:EGN
real progress on our sustainability journey, reducing our overall
GX0ggO[YgNBrNeZNcGfNCGYi«NGqc:YEOYMNI[jfNC:fB[YNfGc[fiOYMNgGfoOCGg«N
and launching new tools to help our clients make more informed
decisions.

We've also deepened our commitment to giving back - through

volunteering, fundraising, and corporate donations. And we've

continued to invest in our people, growing our team and supporting
iINGOfNpGWWBGOYMaN!jfN,fgiNgjgi:OY:BOWOIirNgjXXOiNBf[[MNiNi[MGiNGfN
CWOGYig«NgjccWOGfg«N:YENQgi:€ENI[NgN:fGNOEG:gN:YENEfOoGNC[WWGCiO0oGN
action, and we’re proud to be part of a growing movement for

change in our industry.
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AL SHARQIVA AVIATION

Our vision is to become the leading specialist travel provi"daé il
for the sports, media, and entertainment industries, renowne
LIfN[jfRjYC[Xcf[XOgOYMNC[XXO0iXGYiN]
service and innovative, sustainable travel solutions. e



B CORP CERTIFIED

In 2023, we proudly became one of the only UK business travel
C[Xc:YOGgNI[NCGfiOLrN:gN:N N [fc«NU[OYOY M
[LNBjgOYGggGgNC[XXOSGENIi[NE[OYMNBGSGf|
CNOGoOYMNCGTfiO,C:iO[YNpOiNN:NgC[fGN[LN
global median of 50.9.

[fN[jFNCWOGYig«N N [fcNCGfiO,C:iO[YNOgN:N
working with a responsible supplier. For our partners, it means
we're helping raise sustainability standards across the supply
CN:OY2aN YENL[fN[jfNiG:X«NOiNfGfGCigN[jfN[Y
creating a positive impact in everything we do.

W[YMQOEGNTI[jfN -INeeZeZN-jgi:OY:BWGN 0GYif
CGfiO,C:iO[Y«N N [fcNCGfiO,C:iO[YNMOoGgNjg
drive meaningful change. Looking ahead, we're preparing for
fGCGfiO,C:iO[Y2aN

50iNN N :BNOVYIif[EJjCOYMNYGpNgi:YE:fEgNiN:i
'YENGYoOf[YXGYi:WNcGfL[fX:YCG«NI[jfNYGqiN
the focus from scoring points to meeting minimum requirements

across seven impact areas, including climate action, fair work, and
justice, equity, diversity & inclusion (JEDI).

We welcome this evolution, which will enable us to continue moving
forward on our journey.
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OUR 2024 RESULTS

GIVING BACK ot 7

W

105 o

N[jfgN[LNgi:€No[WjYiGGfC

ENVIROMENTAL IMPACT

40%

reduction in business
travel emissions

£24k

corporate donations to
our charity partners

18.59 .

saved from solar energy

L\
31% GO

overall reduction in CO2

633 [

client events supported

Our 2024 Results | 7
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OUR CARBO
IMPACT

We recognise the impact that travel and events can hav
resources, society, and the environment. That's why we
taking proactive measures to reduce our overall greenh
gas emissions, prevent waste generation in our operation
and incorporate sustainability criteria into the procuremen
MI[EgN:YENgGfoOCGgaN5GN:fGNCI[X
over scope 1,2 and 3 by 2040.



IYEGfgi:YEOYMNI[jfNL[[icfOYi

YNfGCGYiNrG:fg«NpGEoGNcfO[fOIOgGENMGSOYMNI[jfN[pYNNIj
our environmental footprint, that we are collecting accurate data, and can use that insight
to set meaningful targets for the future. In 2024, we implemented a new system to record
[[fN-C[cGNZ«Ne«N:YENNGX0OggO[Yg«Np[fVOYMNpPOiINN :fB[YN
emissions. This partnership is now helping us shape a robust reduction plan and set long-
term sustainability goals.

X0ggO[YgNcf[MfGgg

GgcOiGNC[YiIOYJGENBjgOYGggNMf[piN«NpGN:CNOGoGEN:NgO
emissions - from 443.5 tCO2e in 2023 to 306 tCO2e in 2024, representing a 31 per cent
decrease.

gNGqcGCIiGE«NBjgOYGggNif:oGWNfGX:0OYgNiNGNW:fMGgiNCI[Y
in 2024, we saw a 41 per cent drop in business travel emissions compared to the previous

rG:f« NW:fMGWrNEjGNIi[N:NfGEjCiO[YNOYNOYiGfY:iO[Y:WNfOM!
travel fell from 391.9 tCO2e in 2023.

NGfGN:fGNX:YrNo:fO:BWGgNiN:iNOYfjGYCGN[jfNBjgOYGggNif
depending on where in the world our support is required. While this year’s reduction us

positive, we are mindful that emissions may rise again in future years. To mitigate this, we
continue to implement initiatives wherever possible, including providing virtual support and

using locally based coordinators - both of which help reduce the need for long-distance

travel and support a lower overall footprint.

[IXXjiOYMN:YENN[XGp[fVOYM

While our busingss travel~emiss~ions degrea§ed, com[nuting erpissionNS increaged-rising
LF[XN‘"2e¢“Nji leGNOYNeeeeNi[N“—2eeNj [¢GNOYNeee'2N. NOgNCN:YM
YiXBGfgN:YENC[YiOY]GENfGijfYNiIi[N[EOCG¢B:gGENp[fVaN

Emissions from homeworking also rose slightly, from 21.7 tCO2e to 23.24 tCO2e, as remote
work continues to be a part of our hybrid working model.

Our Carbon Impact | 9



03

COMMUNITIE

At the heart of our organisation is a commitment to giving
B:CVR¢Ni[N[jfNC[XX]jYOiOGg«Ni[NC:jgGgNiN:i
people who need it most. This year, we took meaningful steps »

to deepen that commitment through volunteering, fundraising, = -
and corporate giving. F %



jYEf:0OgOYM-N)[pGfGENBT

fIXNgc[fiOYMNCN:WWGYMGgNIi[Nf:EWGg«N NfOg
in kind, our community came together to raise £3,868 through grassroots
LIYEf:OgOYMNGE€[fig2eN.NGOfNc:fiOCOc:iO[YNOYN
trail run raising funds for Cancer United, showcased the commitment and
MGYGf[gOirN[LN[jfNgi:€«NiNGOfNLfOGYEg«N:YEN
oGfrNc[jYENf:OgGENNGWcgNX:VGN:NEOEGfGYC(
CIWWGCIiOoGNGE[fiNBGNOYENINGgGN:CNOGoGX
to support a range of charities, through both fundraising and giving of
goods, whose missions align with our values:

BREAST C B ;
CANCER C @ Tu_;r;nl';;;,'),_ﬁs EXTRA COVER

NOW izizn

Each organisation plays a vital role in improving lives, and we’re proud to
stand alongside them.

Travel Places Impact Report
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AIWjYIGGfOYM-N.OXGNpG

Following the launch of our dedicated volunteer day initiative, our team
contributed a total of 14 days to community projects.

.NGgGNGE[figNOYCWJEGEN:N.f:oGWN)W:CGgNiG
Tree House, contributing to the ongoing development of the amazing
outdoor space at our local children’s hospice, and helping with veterinary
gjcc[fiNL[fNgifGGINE[MgNOYN-fON :YV:«NGYgjfO
iNGN:SGYIiO[YNINGrNEGgGfoGaN

.NGgGNN:YEQg¢[YNGqcGfOGYCGgNY[iN[YWrRNX:E(
strengthened our connections to the causes we support.

Travel Places Impact Report
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[fc[f:iGN O0OYM~
-jcc[fiOYMNINf[MNNgc[Yg]

LifNC[fc[f:iGNE[Y:iO[YgNIiNOgNrG:fNi[i:WWGEN@ -«
ongoing commitment to charitable partnerships.

NNOMNWOMNINp:gN[jfNgc[Yg[fgNOCN[LNiINGN-Y]
[[gG«N:Nf:MgNOCNLjYEf:OgOYMNGOGYiNiN:iNNG
services. These contributions enable our charity partners to continue
their incredible work and reach even more people in need.

Travel Places Impact Report
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OUR PEOPLE

5GN:fGNCcf[[JEN[LN[jfNf[[igeN-iOWWRNL:XOWr¢[pYGEN:YENfjY«NpGEoGN
Mf[pYNOYi[N:YNOYCWjgOoG«NcG[cWG¢,fgiNiG:XNBjOWIN[YNfGgcGCi«N
collaboration, and genuine connection. As we continue to
Ggc:YE«N[jfNcG[cWGNfGX:OYN:iNiNGNNG:fiN[LNGoGfriNOYMNpGNE[2



fIlpPOYMNI[jfNiG:X

In 2024, our workforce grew by 5 per cent, with new roles introduced
:Cf[ggN .«N CC[jYig«N jgOYGggN:YEN MGYiN-[WjiO]
lcGf:iO[YgaN.NOgNC[YiIiOY]GENMf[piNNfGfGCigNiNG
services and our commitment to building a diverse and skilled team.

\

Yg
N O

YCWjgOoGN([cc[fijYOiIGgNL

Our Academy training programme remains a key part of our growth.

Welcoming two new team members from our local community in 2024, we
fGNcf[JENI[NBGN:BWGNIi[N[€GfN:NjYOejGNgiGccOYMN¢
enabling them to start and progress a career in travel management, providing

inclusive opportunities in our industry.

lcc[fijYOIOGgNL[fNOXcf[oG!

JfN:YYj:WNgi:€NgjfoGrgN:fGNCGYif:-WNIi[NN[pNpGNOXc
environment at Travel Places. We actively seek feedback on everything from
communications to wellbeing initiatives and social activities.

In 2024, we continued to build on the positive results from previous years

making Travel Places a great place to work for all and the average score of
job satisfaction was 8.3 out of 10.

Our People | 15



)iISOYMNI[jfNcG[cWGN,fqgi

We care deeply about the health and happiness of our employees and
OYNeee'«NeeNcGFNCGYiIN[LNgi:€EN:MfGGENIN:iNiN
- aslight increase from the previous year.

IIFTNNG:WiNNC:gNB:CVNgCNGXGNC[YiOYjGgNi[Ng
contributions towards treatments such as dental care, eye tests and
cNrgO[iNGf:craN YENpGNW:jYCNGEN[jfN,fgiNEpG
access to taster sessions and therapies ranging from tapping for mental
health to yoga and nutrition.

NFf[[MNRN[jfN Yif:YGIiN:YENX[YINWINYGpgWGSGfqg
strong focus on wellbeing, running campaigns and events that promote
both mental and physical health.

5GNfGX:OYNC[XXOSGENIi[Ngjcc[fiOYMNI[jfNgi:ENI
,Y:YCO:WNcfGggjfGgNC:jgGENBrNiNGNfOgOYMN
Living Wage employer, we continue to ensure our team is paid fairly and
sustainably.

Travel Places Impact Report
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CLIENTS &
PARTNERS

We're proud to support athletes, media teams, and music artists
OYNEGWOOGfOYMNYL[fMGS:BWGNGqcGfOGYCGgN:Cf[ggNiNGNMW[BG2N50iNK
[0GfTN NrG:fgN[LNGqcGfOGYCG«NpGEoGNBjOWIiIN:NifjgiGENOYiGfY:iO[Y:WN
network of travel suppliers - from airlines and accommodation

to ground transport and logistics partners. Together, we help

our clients make informed, balanced decisions that align with

their travel policies and sustainability goals.



fflpPOYMNpPOiINNcjfc[gG

In 2024, we supported 638 client events, up from 580 in 2023 - a
fGfFGCIO[YN[LN[jfNcGfg[Y:WOQgGEN:ccf[:CNN:YENiINGNifjgiN[[fNCWOGYigNcW:CGN
in us. Highlights included our work supporting the Paris Olympic and

Y:f:WrXcOCN :XGg«NpNGfGNpGNEGWOOGIGENC[XcWGq«Ngjgi:OY:BWGNif:o0GWN
X:Y:MGXGYINL[fN:INWGiIiGg«N[€EOCO:Wg«N:YENgjcc[fiNiG:Xg2N

WeNaIso brough~t together our sports and entNertainmgnt divisions o
IINgjcc[fiN:NgcGCO:WN.:VGN.N:iNABGUDh&Ki; YCGN:iN-:OW )
showcasing our ability to deliver across disciplines.

IjfN N [fcNCGfiO,C:iO[YNC[YiIiOY|jGgNi[NEGX[Ygif:iGN[jfNC[XXOiXGYiN

to social and environmental performance, transparency, and

CC[jYi:BOWOiraN W[YMgOEGNINOg«N[jfN -INeeZeZ-eeZeN-jgi:OY:BWGN o0GYiK
'Y:MGXGYiNCGfiO,C:iO[YNcf[oOEGgN:NLf:XGp[fVNI[NEGgOMYN:YENEGWOOGTfN

travel using the most sustainable processes available.

GCNY[W[MrNiN:iNEfOoGgNCN:YMG

While we lead on a personalised approach, we continue to invest in

technology to support smarter, more sustainable travel, helping clients
X:VGNOVYL[fXGENEGCOgO[YgN:YENXGGiINMf[pOYMNgjgi:OY:BOWOIirNGqcGCi:iO[YgN
from governing bodies and legislation.

IJfNC:fB[YNE:i:NgGfoOCGgNGqc:YEGE«NfGgjWiOYMNOYN:NgOMYO,C:YiINOYCfG:gGN
in the number of client carbon reports we issued. We also launched

) [YYGCi«N[jfN[YWOYGNCWOGYiNc[fi:W«N:YEN.) jBN [Y¢ Of«N:YNOYiGfY:WN
platform to streamline operations and improve data visibility.

Travel Places Impact Report



-jcc[fiIOYMNC[WWGCiIiO0oGN

In 2024, we took part in the -c[fiN) [ g CsudmiBas a silver sponsor

of the two-day event that unites the global sports community around
gjgi:OY:BOWOIirN:YENCWOX:iGN:CiO[Y2N SGYEG
sustainability leaders, our team contributed to the conversation, with
'SN5:ffGYNgcG:VOYMN[YN:Nc:YGWN:W[YMgOEG
-:OW )N:YENiINGN.[[fNEGN f:YCG?2

5GN:Wg[NN[giGgjigfjoNYfBIBAIW Oiir A0g4 X0 at the
[YE[YN G:iNf[pN :ffO[SN:YENgjcc[fiGENBrNI[jfN:

Airways, the event brought together around 30 clients, suppliers, and

gi:€aN!jfNcf[Mf:XXGNLG:ijfGENGqcGfiNgcG:VGfg

air travel, accommodation, data, and behaviour change - reinforcing

our commitment to collaboration and continuous improvement.

Travel Places Impact Report
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IJfN[BUGCiO0OGgNL[fNees’

These are the key goals we've set for the year ahead, with progress to be shared in
[(fNYGqgiN Xc:CiN,Gc[fin

-jgi:OY:BOWOIirNéN YoOf[YXGYi

e« qc:YEN[jfNOXc:CiNE:i:NC[WWGCIO[YN:YENgGIiINLjijfGNC:fB[YNfG
sustainability strategy.

e Ygi:WWRN:Ng[W:fNc[pGfNB:SGfrN:iN[jfN +Ni[Ngi[fGN:WWNGYGfMr
panels.

Validate our Travel Places woodland under the Woodland Carbon Code, enabling us to
EGOGW[cN:YN:CCfGEOIGENC:fB[YN[€gGiNcf[Mf:XXG?2

e« ,GCGfiOLrN:gN:N N [fc«N:WOMYOYMNpPOiINNINGNjcE:iGENgi:YE:fE
YG[cWGNEéN):fiYGfgNOcg

» Host additional client sustainability events to share knowledge and drive positive change
across the industry.

e« )W:YN:YENEGWOOGIN:Y[INGFNS5GWWBGOYMNSGGVNL[fN[jfNgi:€«R
workplace.

e [YiOYjGNI[jfNc:fiYGfgNOCNpOiINNINGN-c[fiN)[gOIiO0GN-jXXOi«NL[g
sports sustainability community.

» Advance supplier management strategies to maintain an ethical, high-quality, and responsible
supply chain, both for our own suppliers and those we manage on behalf of clients.

Travel Places Impact Report Our Aims for the Future | 20



If you would like to know more
about Travel Places or this report
please get in touch:



