
1

IMPACT 
REPORT
Travel Places company 
Impact Report 2024



Travel Places Impact Report 2

WE ARE TRAVEL PLACES
We are the leading travel specialists for the sports, media, music and 
entertainment sectors.

For over 45 years, we have managed group travel plans for sporting 
governing bodies, world class athletes, international musicians and 
media production crews taking part in events such as Formula One, the 
Olympics & Paralympics, and FIFA World Cup.

We are immensely proud of our heritage and remain family-owned and 
�f�j�Y�Ñ�i�[�Ñ�i�N�O�g�Ñ�E�:�r�«�Ñ�p�O�i�N�Ñ�U�[�O�Y�i�Ñ���:�Y�:�M�O�Y�M�Ñ���O�f�G�C�i�[�f�g�Ñ���:�Š�N�G�p�Ñ�5�:�f�f�G�Y�Ñ�:�Y�E�Ñ���O�C�V�Ñ
Warren leading a team of around 90 travel planners, events consultants 
�:�Y�E�Ñ�g�j�c�c�[�f�i�Ñ�g�i�:�€�Ñ�L�f�[�X�Ñ�[�j�f�Ñ�N�G�:�E�Ñ�[�€�O�C�G�Ñ�O�Y�Ñ�5�[�f�i�N�O�Y�M�«�Ñ�5�G�g�i�Ñ�-�j�g�g�G�q�ª

At the heart of our business is our purpose for people and planet 
reducing our impact on the world, and supporting our community 
�[�L�Ñ�g�i�:�€�«�Ñ�W�[�C�:�W�Ñ�g�j�c�c�W�O�G�f�g�Ñ�:�Y�E�Ñ�C�N�:�f�O�i�O�G�g�ª�Ñ�	�r�Ñ�C�[�Y�i�O�Y�j�:�W�W�r�Ñ�O�X�c�f�[�o�O�Y�M�Ñ�[�j�f�Ñ
performance in this area, we aim to meet the travel needs of our clients 
without compromising those of future generations.

Here’s how we made a positive impact on people and the planet in 2024:
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A WORD FROM OUR 
MANAGING DIRECTOR
2024 has been another incredible year for us at Travel Places - one 
where growth, innovation, and impact have gone hand in hand. We 
supported 638 client events across sport, entertainment, and media 
- from the Paris Olympic and Paralympic Games to a special Take 
�.�N�:�i�Ñ�c�G�f�L�[�f�X�:�Y�C�G�Ñ�:�i�Ñ�-�:�O�W���) Abu Dhabi. These moments remind us 
�p�N�r�Ñ�p�G�Ñ�E�[�Ñ�p�N�:�i�Ñ�p�G�Ñ�E�[�¬�Ñ�N�G�W�c�O�Y�M�Ñ�[�j�f�Ñ�C�W�O�G�Y�i�g�Ñ�i�[�Ñ�C�f�G�:�i�G�Ñ�j�Y�L�[�f�M�G�Š�:�B�W�G�Ñ
�G�q�c�G�f�O�G�Y�C�G�g�Ñ�:�f�[�j�Y�E�Ñ�i�N�G�Ñ�p�[�f�W�E�ª

�	�j�i�Ñ�p�G�Ñ�:�W�g�[�Ñ�V�Y�[�p�Ñ�i�N�:�i�Ñ�i�f�:�o�G�W�Ñ�N�:�g�Ñ�:�Y�Ñ�O�X�c�:�C�i�Ñ�¿�Ñ�[�Y�Ñ�[�j�f�Ñ�c�W�:�Y�G�i�«�Ñ�[�j�f�Ñ
communities, and our resources. That’s why we’ve continued 
�i�[�Ñ�C�N�:�W�W�G�Y�M�G�Ñ�[�j�f�g�G�W�o�G�g�Ñ�i�[�Ñ�E�[�Ñ�i�N�O�Y�M�g�Ñ�E�O�€�G�f�G�Y�i�W�r�ª�Ñ�5�G�É�o�G�Ñ�X�:�E�G�Ñ
real progress on our sustainability journey, reducing our overall 
�G�X�O�g�g�O�[�Y�g�Ñ�B�r�Ñ�•�Ž�Ñ�c�G�f�Ñ�C�G�Y�i�«�Ñ�G�q�c�:�Y�E�O�Y�M�Ñ�[�j�f�Ñ�C�:�f�B�[�Y�Ñ�f�G�c�[�f�i�O�Y�M�Ñ�g�G�f�o�O�C�G�g�«�Ñ
and launching new tools to help our clients make more informed 
decisions.

We’ve also deepened our commitment to giving back - through 
volunteering, fundraising, and corporate donations. And we’ve 
continued to invest in our people, growing our team and supporting 
�i�N�G�O�f�Ñ�p�G�W�W�B�G�O�Y�M�ª�Ñ�!�j�f�Ñ�‚�f�g�i�Ñ�g�j�g�i�:�O�Y�:�B�O�W�O�i�r�Ñ�g�j�X�X�O�i�Ñ�B�f�[�j�M�N�i�Ñ�i�[�M�G�i�N�G�f�Ñ
�C�W�O�G�Y�i�g�«�Ñ�g�j�c�c�W�O�G�f�g�«�Ñ�:�Y�E�Ñ�g�i�:�€�Ñ�i�[�Ñ�g�N�:�f�G�Ñ�O�E�G�:�g�Ñ�:�Y�E�Ñ�E�f�O�o�G�Ñ�C�[�W�W�G�C�i�O�o�G�Ñ
action, and we’re proud to be part of a growing movement for 
change in our industry.

This report is a celebration of what we’ve achieved together - and 
�:�Ñ�W�[�[�V�Ñ�:�N�G�:�E�Ñ�:�i�Ñ�p�N�G�f�G�Ñ�p�G�É�f�G�Ñ�M�[�O�Y�M�Ñ�Y�G�q�i�ª�Ñ�.�N�:�Y�V�Ñ�r�[�j�Ñ�i�[�Ñ�[�j�f�Ñ�C�W�O�G�Y�i�g�«�Ñ
partners, and our brilliant team for being part of the journey. We’re 
�G�q�C�O�i�G�E�Ñ�L�[�f�Ñ�p�N�:�i�É�g�Ñ�i�[�Ñ�C�[�X�G�ª

���:�Š�Ñ�5�:�f�f�G�Y
Joint Managing Director
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INTRODUCTION
Our vision is to become the leading specialist travel provider 
for the sports, media, and entertainment industries, renowned 
�L�[�f�Ñ�[�j�f�Ñ�j�Y�C�[�X�c�f�[�X�O�g�O�Y�M�Ñ�C�[�X�X�O�i�X�G�Y�i�Ñ�i�[�Ñ�G�q�C�G�c�i�O�[�Y�:�W�Ñ�C�j�g�i�[�X�G�f�Ñ
service and innovative, sustainable travel solutions.
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B CORP CERTIFIED
In 2023, we proudly became one of the only UK business travel 
�C�[�X�c�:�Y�O�G�g�Ñ�i�[�Ñ�C�G�f�i�O�L�r�Ñ�:�g�Ñ�:�Ñ�	�Ñ�
�[�f�c�«�Ñ�U�[�O�Y�O�Y�M�Ñ�:�Ñ�M�W�[�B�:�W�Ñ�C�[�X�X�j�Y�O�i�r�Ñ
�[�L�Ñ�B�j�g�O�Y�G�g�g�G�g�Ñ�C�[�X�X�O�Š�G�E�Ñ�i�[�Ñ�E�[�O�Y�M�Ñ�B�G�Š�G�f�Ñ�L�[�f�Ñ�c�G�[�c�W�G�Ñ�:�Y�E�Ñ�c�W�:�Y�G�i�ª�Ñ
���C�N�O�G�o�O�Y�M�Ñ�C�G�f�i�O�‚�C�:�i�O�[�Y�Ñ�p�O�i�N�Ñ�:�Ñ�g�C�[�f�G�Ñ�[�L�Ñ�•�‘�ª�“�«�Ñ�p�G�Ñ�p�G�f�G�Ñ�p�G�W�W�Ñ�:�B�[�o�G�Ñ�i�N�G�Ñ
global median of 50.9.

���[�f�Ñ�[�j�f�Ñ�C�W�O�G�Y�i�g�«�Ñ�	�Ñ�
�[�f�c�Ñ�C�G�f�i�O�‚�C�:�i�O�[�Y�Ñ�O�g�Ñ�:�Ñ�X�:�f�V�Ñ�[�L�Ñ�i�f�j�g�i�Ñ�i�N�:�i�Ñ�i�N�G�r�É�f�G�Ñ
working with a responsible supplier. For our partners, it means 
we’re helping raise sustainability standards across the supply 
�C�N�:�O�Y�ª�Ñ���Y�E�Ñ�L�[�f�Ñ�[�j�f�Ñ�i�G�:�X�«�Ñ�O�i�Ñ�f�G�ƒ�G�C�i�g�Ñ�[�j�f�Ñ�[�Y�M�[�O�Y�M�Ñ�C�[�X�X�O�i�X�G�Y�i�Ñ�i�[�Ñ
creating a positive impact in everything we do.

���W�[�Y�M�g�O�E�G�Ñ�[�j�f�Ñ���-�!�Ñ�•�•�Ž�•�Ž�Ñ�-�j�g�i�:�O�Y�:�B�W�G�Ñ���o�G�Y�i�Ñ���:�Y�:�M�G�X�G�Y�i�Ñ
�C�G�f�i�O�‚�C�:�i�O�[�Y�«�Ñ�	�Ñ�
�[�f�c�Ñ�C�G�f�i�O�‚�C�:�i�O�[�Y�Ñ�M�O�o�G�g�Ñ�j�g�Ñ�:�Ñ�C�W�G�:�f�Ñ�L�f�:�X�G�p�[�f�V�Ñ�i�[�Ñ
drive meaningful change. Looking ahead, we’re preparing for 
�f�G�C�G�f�i�O�‚�C�:�i�O�[�Y�ª�Ñ

�5�O�i�N�Ñ�	�Ñ���:�B�Ñ�O�Y�i�f�[�E�j�C�O�Y�M�Ñ�Y�G�p�Ñ�g�i�:�Y�E�:�f�E�g�Ñ�i�N�:�i�Ñ�f�:�O�g�G�Ñ�i�N�G�Ñ�B�:�f�Ñ�L�[�f�Ñ�g�[�C�O�:�W�Ñ
�:�Y�E�Ñ�G�Y�o�O�f�[�Y�X�G�Y�i�:�W�Ñ�c�G�f�L�[�f�X�:�Y�C�G�«�Ñ�[�j�f�Ñ�Y�G�q�i�Ñ�f�G�C�G�f�i�O�‚�C�:�i�O�[�Y�Ñ�p�O�W�W�Ñ�g�N�O�L�i�Ñ
the focus from scoring points to meeting minimum requirements 
across seven impact areas, including climate action, fair work, and 
justice, equity, diversity & inclusion (JEDI). 

We welcome this evolution, which will enable us to continue moving 
forward on our journey.
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OUR 2024 RESULTS

31% 
overall reduction in CO2

18.5�9�����•  
saved from solar energy

40% 
reduction in business
travel emissions 

ENVIROMENTAL IMPACT GIVING BACK

105 
�N�[�j�f�g�Ñ�[�L�Ñ�g�i�:�€�Ñ�o�[�W�j�Y�i�G�G�f�O�Y�M

£24k 
corporate donations to 
our charity partners

638
client events supported



�!�j�f�Ñ�[�€�O�C�G�Ñ�g�[�W�:�f�Ñ�c�:�Y�G�W�g�Ñ�g�:�o�G�E�Ñ

�Ž�•�«�’�•�’�V�M�Ñ�[�L�Ñ�
�!�•�«�Ñ�G�e�j�O�o�:�W�G�Y�i�Ñ�i�[�Ñ�c�W�:�Y�i-

�O�Y�M�Ñ�Ž�«�Ž�•�Ž�Ñ�i�f�G�G�g�ª
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OUR CARBON 
IMPACT
We recognise the impact that travel and events can have on 
resources, society, and the environment. That’s why we are 
taking proactive measures to reduce our overall greenhouse 
gas emissions, prevent waste generation in our operations, 
and incorporate sustainability criteria into the procurement of 
�M�[�[�E�g�Ñ�:�Y�E�Ñ�g�G�f�o�O�C�G�g�ª�Ñ�5�G�Ñ�:�f�G�Ñ�C�[�X�X�O�Š�G�E�Ñ�i�[�Ñ�B�G�C�[�X�O�Y�M�Ñ���G�i�Ñ�9�G�f�[�Ñ
over scope 1,2 and 3 by 2040.  
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�/�Y�E�G�f�g�i�:�Y�E�O�Y�M�Ñ�[�j�f�Ñ�L�[�[�i�c�f�O�Y�i
���Y�Ñ�f�G�C�G�Y�i�Ñ�r�G�:�f�g�«�Ñ�p�G�É�o�G�Ñ�c�f�O�[�f�O�i�O�g�G�E�Ñ�M�G�Š�O�Y�M�Ñ�[�j�f�Ñ�[�p�Y�Ñ�N�[�j�g�G�Ñ�O�Y�Ñ�[�f�E�G�f�Ñ�¿�Ñ�G�Y�g�j�f�O�Y�M�Ñ�p�G�Ñ�j�Y�E�G�f�g�i�:�Y�E�Ñ
our environmental footprint, that we are collecting accurate data, and can use that insight 
to set meaningful targets for the future. In 2024, we  implemented a new system to record 
�[�j�f�Ñ�-�C�[�c�G�Ñ�Ž�«�Ñ�•�«�Ñ�:�Y�E�Ñ�•�Ñ�G�X�O�g�g�O�[�Y�g�«�Ñ�p�[�f�V�O�Y�M�Ñ�p�O�i�N�Ñ�
�:�f�B�[�Y�Ñ���W�i�Û���G�W�G�i�G�Ñ�i�[�Ñ�i�f�:�C�V�Ñ�:�Y�E�Ñ�:�Y�:�W�r�g�G�Ñ�[�j�f�Ñ
emissions. This partnership is now helping us shape a robust reduction plan and set long-
term sustainability goals.

���X�O�g�g�O�[�Y�g�Ñ�c�f�[�M�f�G�g�g
���G�g�c�O�i�G�Ñ�C�[�Y�i�O�Y�j�G�E�Ñ�B�j�g�O�Y�G�g�g�Ñ�M�f�[�p�i�N�«�Ñ�p�G�Ñ�:�C�N�O�G�o�G�E�Ñ�:�Ñ�g�O�M�Y�O�‚�C�:�Y�i�Ñ�f�G�E�j�C�i�O�[�Y�Ñ�O�Y�Ñ�[�j�f�Ñ�[�o�G�f�:�W�W�Ñ
emissions - from 443.5 tCO2e in 2023 to 306 tCO2e in 2024, representing a 31 per cent 
decrease.

���g�Ñ�G�q�c�G�C�i�G�E�«�Ñ�B�j�g�O�Y�G�g�g�Ñ�i�f�:�o�G�W�Ñ�f�G�X�:�O�Y�g�Ñ�i�N�G�Ñ�W�:�f�M�G�g�i�Ñ�C�[�Y�i�f�O�B�j�i�[�f�Ñ�i�[�Ñ�[�j�f�Ñ�G�X�O�g�g�O�[�Y�g�ª�Ñ���[�p�G�o�G�f�«�Ñ
in 2024, we saw a 41 per cent drop in business travel emissions compared to the previous 
�r�G�:�f�«�Ñ�W�:�f�M�G�W�r�Ñ�E�j�G�Ñ�i�[�Ñ�:�Ñ�f�G�E�j�C�i�O�[�Y�Ñ�O�Y�Ñ�O�Y�i�G�f�Y�:�i�O�[�Y�:�W�Ñ�ƒ�O�M�N�i�g�ª�Ñ�-�c�G�C�O�‚�C�:�W�W�r�«�Ñ�G�X�O�g�g�O�[�Y�g�Ñ�L�f�[�X�Ñ�B�j�g�O�Y�G�g�g�Ñ
travel fell from 391.9 tCO2e in 2023. 

�.�N�G�f�G�Ñ�:�f�G�Ñ�X�:�Y�r�Ñ�o�:�f�O�:�B�W�G�g�Ñ�i�N�:�i�Ñ�O�Y�ƒ�j�G�Y�C�G�Ñ�[�j�f�Ñ�B�j�g�O�Y�G�g�g�Ñ�i�f�:�o�G�W�Ñ�L�[�[�i�c�f�O�Y�i�«�Ñ�:�Y�E�Ñ�O�i�Ñ�p�O�W�W�Ñ�ƒ�j�C�i�j�:�i�G�Ñ
depending on where in the world our support is required. While this year’s reduction us 
positive, we are mindful that emissions may rise again in future years. To mitigate this, we 
continue to implement initiatives wherever possible, including providing virtual support and 
using locally based coordinators - both of which help reduce the need for long-distance 
travel and support a lower overall footprint. 

�
�[�X�X�j�i�O�Y�M�Ñ�:�Y�E�Ñ�N�[�X�G�p�[�f�V�O�Y�M
While our business travel emissions decreased, commuting emissions increased - rising 
�L�f�[�X�Ñ�‘�”�ª�•�“�Ñ�i�
�!�•�G�Ñ�O�Y�Ñ�•�•�•�•�Ñ�i�[�Ñ�“�–�ª�•�•�Ñ�i�
�!�•�G�Ñ�O�Y�Ñ�•�•�•�‘�ª�Ñ�.�N�O�g�Ñ�C�N�:�Y�M�G�Ñ�f�G�ƒ�G�C�i�g�Ñ�:�Y�Ñ�O�Y�C�f�G�:�g�G�Ñ�O�Y�Ñ�g�i�:�€�Ñ
�Y�j�X�B�G�f�g�Ñ�:�Y�E�Ñ�C�[�Y�i�O�Y�j�G�E�Ñ�f�G�i�j�f�Y�Ñ�i�[�Ñ�[�€�O�C�G�¿�B�:�g�G�E�Ñ�p�[�f�V�ª�Ñ

Emissions from homeworking also rose slightly, from 21.7 tCO2e to 23.24 tCO2e, as remote 
work continues to be a part of our hybrid working model.



03 

OUR  
COMMUNITIES
At the heart of our organisation is a commitment to giving 
�B�:�C�V�Ñ�¿�Ñ�i�[�Ñ�[�j�f�Ñ�C�[�X�X�j�Y�O�i�O�G�g�«�Ñ�i�[�Ñ�C�:�j�g�G�g�Ñ�i�N�:�i�Ñ�X�:�Š�G�f�«�Ñ�:�Y�E�Ñ�i�[�Ñ�i�N�G�Ñ
people who need it most. This year, we took meaningful steps 
to deepen that commitment through volunteering, fundraising, 
and corporate giving.
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£3,868
�,�¨�[�
�‹�é�:�“���
�e���Æ�e�“�Ÿ�é�Ø

���j�Y�E�f�:�O�g�O�Y�M�¬�Ñ�)�[�p�G�f�G�E�Ñ�B�r�Ñ�c�G�[�c�W�G

���f�[�X�Ñ�g�c�[�f�i�O�Y�M�Ñ�C�N�:�W�W�G�Y�M�G�g�Ñ�i�[�Ñ�f�:�€�W�G�g�«�Ñ�
�N�f�O�g�i�X�:�g�Ñ�U�j�X�c�G�f�Ñ�E�:�r�g�Ñ�i�[�Ñ�E�[�Y�:�i�O�[�Y�g�Ñ
in kind, our community came together to raise £3,868 through grassroots 
�L�j�Y�E�f�:�O�g�O�Y�M�Ñ�G�€�[�f�i�g�ª�Ñ�.�N�G�O�f�Ñ�c�:�f�i�O�C�O�c�:�i�O�[�Y�Ñ�O�Y�Ñ�G�o�G�Y�i�g�Ñ�g�j�C�N�Ñ�:�g�Ñ�!�j�i�,�j�Y�
�:�Y�C�G�f�«�Ñ�:�Ñ
trail run raising funds for Cancer United, showcased the commitment and 
�M�G�Y�G�f�[�g�O�i�r�Ñ�[�L�Ñ�[�j�f�Ñ�g�i�:�€�«�Ñ�i�N�G�O�f�Ñ�L�f�O�G�Y�E�g�«�Ñ�:�Y�E�Ñ�L�:�X�O�W�O�G�g�ª�Ñ

���o�G�f�r�Ñ�c�[�j�Y�E�Ñ�f�:�O�g�G�E�Ñ�N�G�W�c�g�Ñ�X�:�V�G�Ñ�:�Ñ�E�O�€�G�f�G�Y�C�G�Ñ�¿�Ñ�:�Y�E�Ñ�p�G�É�f�G�Ñ�c�f�[�j�E�Ñ�[�L�Ñ�i�N�G�Ñ
�C�[�W�W�G�C�i�O�o�G�Ñ�G�€�[�f�i�Ñ�B�G�N�O�Y�E�Ñ�i�N�G�g�G�Ñ�:�C�N�O�G�o�G�X�G�Y�i�g�ª�Ñ�.�N�O�g�Ñ�r�G�:�f�«�Ñ�p�G�Ñ�p�G�f�G�Ñ�N�[�Y�[�j�f�G�E�Ñ
to support a range of charities, through both fundraising and giving of 
goods, whose missions align with our values:

Each organisation plays a vital role in improving lives, and we’re proud to 
stand alongside them.
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�4�[�W�j�Y�i�G�G�f�O�Y�M�¬�Ñ�.�O�X�G�Ñ�p�G�W�W�Ñ�g�c�G�Y�i

Following the launch of our dedicated volunteer day initiative, our team 
contributed a total of 14 days to community projects. 

�.�N�G�g�G�Ñ�G�€�[�f�i�g�Ñ�O�Y�C�W�j�E�G�E�Ñ�:�Ñ�.�f�:�o�G�W�Ñ�)�W�:�C�G�g�Ñ�i�G�:�X�Ñ�M�:�f�E�G�Y�O�Y�M�Ñ�E�:�r�Ñ�p�O�i�N�Ñ�
�N�G�g�i�Y�j�i�Ñ
Tree House, contributing to the ongoing development of the amazing 
outdoor space at our local children’s hospice, and helping with veterinary 
�g�j�c�c�[�f�i�Ñ�L�[�f�Ñ�g�i�f�G�G�i�Ñ�E�[�M�g�Ñ�O�Y�Ñ�-�f�O�Ñ���:�Y�V�:�«�Ñ�G�Y�g�j�f�O�Y�M�Ñ�o�j�W�Y�G�f�:�B�W�G�Ñ�:�Y�O�X�:�W�g�Ñ�f�G�C�G�O�o�G�E�Ñ
�i�N�G�Ñ�:�Š�G�Y�i�O�[�Y�Ñ�i�N�G�r�Ñ�E�G�g�G�f�o�G�ª�Ñ

�.�N�G�g�G�Ñ�N�:�Y�E�g�¿�[�Y�Ñ�G�q�c�G�f�O�G�Y�C�G�g�Ñ�Y�[�i�Ñ�[�Y�W�r�Ñ�X�:�E�G�Ñ�:�Ñ�i�:�Y�M�O�B�W�G�Ñ�E�O�€�G�f�G�Y�C�G�Ñ�B�j�i�Ñ�:�W�g�[�Ñ
strengthened our connections to the causes we support.

105 hours
of volunteering



£24,000
corporate donations

�
�[�f�c�[�f�:�i�G�Ñ���O�o�O�Y�M�¬ 
�-�j�c�c�[�f�i�O�Y�M�Ñ�i�N�f�[�j�M�N�Ñ�g�c�[�Y�g�[�f�g�N�O�c
�!�j�f�Ñ�C�[�f�c�[�f�:�i�G�Ñ�E�[�Y�:�i�O�[�Y�g�Ñ�i�N�O�g�Ñ�r�G�:�f�Ñ�i�[�i�:�W�W�G�E�Ñ�Ø�•�‘�«�•�•�•�«�Ñ�f�G�ƒ�G�C�i�O�Y�M�Ñ�[�j�f�Ñ
ongoing commitment to charitable partnerships. 

���Ñ�N�O�M�N�W�O�M�N�i�Ñ�p�:�g�Ñ�[�j�f�Ñ�g�c�[�Y�g�[�f�g�N�O�c�Ñ�[�L�Ñ�i�N�G�Ñ�-�Y�[�p�X�:�Y�Ñ�	�:�W�W�Ñ�L�[�f�Ñ�
�N�G�g�i�Y�j�i�Ñ�.�f�G�G�Ñ
���[�j�g�G�«�Ñ�:�Ñ�ƒ�:�M�g�N�O�c�Ñ�L�j�Y�E�f�:�O�g�O�Y�M�Ñ�G�o�G�Y�i�Ñ�i�N�:�i�Ñ�N�G�W�c�g�Ñ�g�j�g�i�:�O�Y�Ñ�i�N�G�Ñ�N�[�g�c�O�C�G�É�g�Ñ�o�O�i�:�W�Ñ
services. These contributions enable our charity partners to continue 
their incredible work and reach even more people in need.
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OUR PEOPLE
�5�G�Ñ�:�f�G�Ñ�c�f�[�j�E�Ñ�[�L�Ñ�[�j�f�Ñ�f�[�[�i�g�ª�Ñ�-�i�O�W�W�Ñ�L�:�X�O�W�r�¿�[�p�Y�G�E�Ñ�:�Y�E�Ñ�f�j�Y�«�Ñ�p�G�É�o�G�Ñ
�M�f�[�p�Y�Ñ�O�Y�i�[�Ñ�:�Y�Ñ�O�Y�C�W�j�g�O�o�G�«�Ñ�c�G�[�c�W�G�¿�‚�f�g�i�Ñ�i�G�:�X�Ñ�B�j�O�W�i�Ñ�[�Y�Ñ�f�G�g�c�G�C�i�«�Ñ
collaboration, and genuine connection. As we continue to 
�G�q�c�:�Y�E�«�Ñ�[�j�f�Ñ�c�G�[�c�W�G�Ñ�f�G�X�:�O�Y�Ñ�:�i�Ñ�i�N�G�Ñ�N�G�:�f�i�Ñ�[�L�Ñ�G�o�G�f�r�i�N�O�Y�M�Ñ�p�G�Ñ�E�[�ª
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���f�[�p�O�Y�M�Ñ�[�j�f�Ñ�i�G�:�X
In 2024, our workforce grew by 5 per cent, with new roles introduced 
�:�C�f�[�g�g�Ñ���.�«�Ñ���C�C�[�j�Y�i�g�«�Ñ�	�j�g�O�Y�G�g�g�Ñ�:�Y�E�Ñ���M�G�Y�i�Ñ�-�[�W�j�i�O�[�Y�g�Ñ�¹�	���-�º�«�Ñ�:�Y�E�Ñ���W�O�M�N�i�Ñ�Ñ�Ñ�Ñ�Ñ�Ñ�Ñ�Ñ
�!�c�G�f�:�i�O�[�Y�g�ª�Ñ�.�N�O�g�Ñ�C�[�Y�i�O�Y�j�G�E�Ñ�M�f�[�p�i�N�Ñ�f�G�ƒ�G�C�i�g�Ñ�i�N�G�Ñ�O�Y�C�f�G�:�g�O�Y�M�Ñ�E�G�X�:�Y�E�Ñ�L�[�f�Ñ�[�j�f�Ñ
services and our commitment to building a diverse and skilled team. 

���Y�C�W�j�g�O�o�G�Ñ�[�c�c�[�f�i�j�Y�O�i�G�g�Ñ�L�[�f�Ñ�:�W�W
Our Academy training programme remains a key part of our growth. 
Welcoming two new team members from our local community in 2024, we 
�:�f�G�Ñ�c�f�[�j�E�Ñ�i�[�Ñ�B�G�Ñ�:�B�W�G�Ñ�i�[�Ñ�[�€�G�f�Ñ�:�Ñ�j�Y�O�e�j�G�Ñ�g�i�G�c�c�O�Y�M�Ñ�g�i�[�Y�G�Ñ�i�[�Ñ�O�Y�E�j�g�i�f�r�Ñ�Y�G�p�C�[�X�G�f�g�«�Ñ
enabling them to start and progress a career in travel management, providing 
inclusive opportunities in our industry.

�!�c�c�[�f�i�j�Y�O�i�O�G�g�Ñ�L�[�f�Ñ�O�X�c�f�[�o�G�X�G�Y�i�g
�!�j�f�Ñ�:�Y�Y�j�:�W�Ñ�g�i�:�€�Ñ�g�j�f�o�G�r�g�Ñ�:�f�G�Ñ�C�G�Y�i�f�:�W�Ñ�i�[�Ñ�N�[�p�Ñ�p�G�Ñ�O�X�c�f�[�o�G�Ñ�i�N�G�Ñ�p�[�f�V�O�Y�M�Ñ
environment at Travel Places. We actively seek feedback on everything from 
communications to wellbeing initiatives and social activities. 

In 2024, we continued to build on the positive results from previous years 
making Travel Places a great place to work for all and the average score of 
job satisfaction was 8.3 out of 10.
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�)�j�Š�O�Y�M�Ñ�[�j�f�Ñ�c�G�[�c�W�G�Ñ�‚�f�g�i

We care deeply about the health and happiness of our employees and 
�O�Y�Ñ�•�•�•�‘�«�Ñ�•�•�Ñ�c�G�f�Ñ�C�G�Y�i�Ñ�[�L�Ñ�g�i�:�€�Ñ�:�M�f�G�G�E�Ñ�i�N�:�i�Ñ�i�N�G�O�f�Ñ�p�G�W�W�B�G�O�Y�M�Ñ�O�g�Ñ�W�[�[�V�G�E�Ñ�:�L�i�G�f�Ñ
-    a slight increase from the previous year. 

�!�j�f�Ñ�N�G�:�W�i�N�Ñ�C�:�g�N�B�:�C�V�Ñ�g�C�N�G�X�G�Ñ�C�[�Y�i�O�Y�j�G�g�Ñ�i�[�Ñ�g�j�c�c�[�f�i�Ñ�g�i�:�€�Ñ�p�O�i�N�Ñ�‚�Y�:�Y�C�O�:�W�Ñ
contributions towards treatments such as dental care, eye tests and 
�c�N�r�g�O�[�i�N�G�f�:�c�r�ª�Ñ���Y�E�Ñ�p�G�Ñ�W�:�j�Y�C�N�G�E�Ñ�[�j�f�Ñ�‚�f�g�i�Ñ�È�p�G�W�W�B�G�O�Y�M�Ñ�p�G�G�V�É�«�Ñ�c�f�[�o�O�E�O�Y�M�Ñ
access to taster sessions and therapies ranging from tapping for mental 
health to yoga and nutrition.

�.�N�f�[�j�M�N�Ñ�[�j�f�Ñ���Y�i�f�:�Y�G�i�Ñ�:�Y�E�Ñ�X�[�Y�i�N�W�r�Ñ�Y�G�p�g�W�G�Š�G�f�g�«�Ñ�p�G�É�o�G�Ñ�X�:�O�Y�i�:�O�Y�G�E�Ñ�:�Ñ
strong focus on wellbeing, running campaigns and events that promote 
both mental and physical health. 

�5�G�Ñ�f�G�X�:�O�Y�Ñ�C�[�X�X�O�Š�G�E�Ñ�i�[�Ñ�g�j�c�c�[�f�i�O�Y�M�Ñ�[�j�f�Ñ�g�i�:�€�Ñ�i�N�f�[�j�M�N�Ñ�i�N�G�Ñ�[�Y�M�[�O�Y�M�Ñ
�‚�Y�:�Y�C�O�:�W�Ñ�c�f�G�g�g�j�f�G�g�Ñ�C�:�j�g�G�E�Ñ�B�r�Ñ�i�N�G�Ñ�f�O�g�O�Y�M�Ñ�C�[�g�i�Ñ�[�L�Ñ�W�O�o�O�Y�M�ª�Ñ���g�Ñ�:�Y�Ñ�:�C�C�f�G�E�O�i�G�E�Ñ
Living Wage employer, we continue to ensure our team is paid fairly and 
sustainably.



We’re proud to support athletes, media teams, and music artists 
�O�Y�Ñ�E�G�W�O�o�G�f�O�Y�M�Ñ�j�Y�L�[�f�M�G�Š�:�B�W�G�Ñ�G�q�c�G�f�O�G�Y�C�G�g�Ñ�:�C�f�[�g�g�Ñ�i�N�G�Ñ�M�W�[�B�G�ª�Ñ�5�O�i�N�Ñ
�[�o�G�f�Ñ�‘�’�Ñ�r�G�:�f�g�Ñ�[�L�Ñ�G�q�c�G�f�O�G�Y�C�G�«�Ñ�p�G�É�o�G�Ñ�B�j�O�W�i�Ñ�:�Ñ�i�f�j�g�i�G�E�Ñ�O�Y�i�G�f�Y�:�i�O�[�Y�:�W�Ñ
network of travel suppliers - from airlines and accommodation 
to ground transport and logistics partners. Together, we help 
our clients make informed, balanced decisions that align with 
their travel policies and sustainability goals.

05

CLIENTS & 
PARTNERS
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���f�[�p�O�Y�M�Ñ�p�O�i�N�Ñ�c�j�f�c�[�g�G

In 2024, we supported 638 client events, up from 580 in 2023 - a 
�f�G�ƒ�G�C�i�O�[�Y�Ñ�[�L�Ñ�[�j�f�Ñ�c�G�f�g�[�Y�:�W�O�g�G�E�Ñ�:�c�c�f�[�:�C�N�Ñ�:�Y�E�Ñ�i�N�G�Ñ�i�f�j�g�i�Ñ�[�j�f�Ñ�C�W�O�G�Y�i�g�Ñ�c�W�:�C�G�Ñ
in us. Highlights included our work supporting the Paris Olympic and 
�)�:�f�:�W�r�X�c�O�C�Ñ���:�X�G�g�«�Ñ�p�N�G�f�G�Ñ�p�G�Ñ�E�G�W�O�o�G�f�G�E�Ñ�C�[�X�c�W�G�q�«�Ñ�g�j�g�i�:�O�Y�:�B�W�G�Ñ�i�f�:�o�G�W�Ñ
�X�:�Y�:�M�G�X�G�Y�i�Ñ�L�[�f�Ñ�:�i�N�W�G�i�G�g�«�Ñ�[�€�O�C�O�:�W�g�«�Ñ�:�Y�E�Ñ�g�j�c�c�[�f�i�Ñ�i�G�:�X�g�ª�Ñ

We also brought together our sports and entertainment divisions 
�i�[�Ñ�g�j�c�c�[�f�i�Ñ�:�Ñ�g�c�G�C�O�:�W�Ñ�.�:�V�G�Ñ�.�N�:�i�Ñ�c�G�f�L�[�f�X�:�Y�C�G�Ñ�:�i�Ñ�-�:�O�W���) Abu Dhabi, 
showcasing our ability to deliver across disciplines.

�!�j�f�Ñ�	�Ñ�
�[�f�c�Ñ�C�G�f�i�O�‚�C�:�i�O�[�Y�Ñ�C�[�Y�i�O�Y�j�G�g�Ñ�i�[�Ñ�E�G�X�[�Y�g�i�f�:�i�G�Ñ�[�j�f�Ñ�C�[�X�X�O�i�X�G�Y�i�Ñ
to social and environmental performance, transparency, and 
�:�C�C�[�j�Y�i�:�B�O�W�O�i�r�ª�Ñ���W�[�Y�M�g�O�E�G�Ñ�i�N�O�g�«�Ñ�[�j�f�Ñ���-�!�Ñ�•�•�Ž�•�Ž�¬�•�•�Ž�•�Ñ�-�j�g�i�:�O�Y�:�B�W�G�Ñ���o�G�Y�i�Ñ
���:�Y�:�M�G�X�G�Y�i�Ñ�C�G�f�i�O�‚�C�:�i�O�[�Y�Ñ�c�f�[�o�O�E�G�g�Ñ�:�Ñ�L�f�:�X�G�p�[�f�V�Ñ�i�[�Ñ�E�G�g�O�M�Y�Ñ�:�Y�E�Ñ�E�G�W�O�o�G�f�Ñ
travel using the most sustainable processes available.

�.�G�C�N�Y�[�W�[�M�r�Ñ�i�N�:�i�Ñ�E�f�O�o�G�g�Ñ�C�N�:�Y�M�G

While we lead on a personalised approach, we continue to invest in 
technology to support smarter, more sustainable travel, helping clients 
�X�:�V�G�Ñ�O�Y�L�[�f�X�G�E�Ñ�E�G�C�O�g�O�[�Y�g�Ñ�:�Y�E�Ñ�X�G�G�i�Ñ�M�f�[�p�O�Y�M�Ñ�g�j�g�i�:�O�Y�:�B�O�W�O�i�r�Ñ�G�q�c�G�C�i�:�i�O�[�Y�g�Ñ
from governing bodies and legislation.

�!�j�f�Ñ�C�:�f�B�[�Y�Ñ�E�:�i�:�Ñ�g�G�f�o�O�C�G�g�Ñ�G�q�c�:�Y�E�G�E�«�Ñ�f�G�g�j�W�i�O�Y�M�Ñ�O�Y�Ñ�:�Ñ�g�O�M�Y�O�‚�C�:�Y�i�Ñ�O�Y�C�f�G�:�g�G�Ñ
in the number of client carbon reports we issued. We also launched 
�.�)�
�[�Y�Y�G�C�i�«�Ñ�[�j�f�Ñ�[�Y�W�O�Y�G�Ñ�C�W�O�G�Y�i�Ñ�c�[�f�i�:�W�«�Ñ�:�Y�E�Ñ�.�)���j�B�Ñ���[�Y�¿���O�f�«�Ñ�:�Y�Ñ�O�Y�i�G�f�Y�:�W�Ñ
platform to streamline operations and improve data visibility.

Clients and Partners   |  18
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�-�j�c�c�[�f�i�O�Y�M�Ñ�C�[�W�W�G�C�i�O�o�G�Ñ�:�C�i�O�[�Y

In 2024, we took part in the �-�c�[�f�i�Ñ�)�[�g�O�i�O�o�G summit as a silver sponsor 
of the two-day event that unites the global sports community around 
�g�j�g�i�:�O�Y�:�B�O�W�O�i�r�Ñ�:�Y�E�Ñ�C�W�O�X�:�i�G�Ñ�:�C�i�O�[�Y�ª�Ñ���Š�G�Y�E�G�E�Ñ�B�r�Ñ�[�o�G�f�Ñ�’�’�•�Ñ�g�c�[�f�i�Ñ�:�Y�E�Ñ
sustainability leaders, our team contributed to the conversation, with 
���:�Š�Ñ�5�:�f�f�G�Y�Ñ�g�c�G�:�V�O�Y�M�Ñ�[�Y�Ñ�:�Ñ�c�:�Y�G�W�Ñ�:�W�[�Y�M�g�O�E�G�Ñ�g�j�g�i�:�O�Y�:�B�O�W�O�i�r�Ñ�G�q�c�G�f�i�g�Ñ�L�f�[�X�Ñ
�-�:�O�W���)�Ñ�:�Y�E�Ñ�i�N�G�Ñ�.�[�j�f�Ñ�E�G�Ñ���f�:�Y�C�G�ª

�5�G�Ñ�:�W�g�[�Ñ�N�[�g�i�G�E�Ñ�[�j�f�Ñ�‚�f�g�i�Ñ�g�j�g�i�:�O�Y�:�B�O�W�O�i�r�Ñ�g�j�X�X�O�i in 2024. Held at the 
���[�Y�E�[�Y�Ñ���G�:�i�N�f�[�p�Ñ���:�f�f�O�[�Š�Ñ�:�Y�E�Ñ�g�j�c�c�[�f�i�G�E�Ñ�B�r�Ñ�[�j�f�Ñ�:�O�f�W�O�Y�G�Ñ�c�:�f�i�Y�G�f�«�Ñ�	�f�O�i�O�g�N�Ñ
Airways, the event brought together around 30 clients, suppliers, and 
�g�i�:�€�ª�Ñ�!�j�f�Ñ�c�f�[�M�f�:�X�X�G�Ñ�L�G�:�i�j�f�G�E�Ñ�G�q�c�G�f�i�Ñ�g�c�G�:�V�G�f�g�Ñ�C�[�o�G�f�O�Y�M�Ñ�i�[�c�O�C�g�Ñ�g�j�C�N�Ñ�:�g�Ñ
air travel, accommodation, data, and behaviour change - reinforcing 
our commitment to collaboration and continuous improvement.

�-�c�[�f�i�Ñ�)�[�g�O�i�O�o�G�Ñ�-�j�X�X�O�i�Ñ�•�•�•�‘�·�Ñ�
�:�c�i�j�f�O�g�G
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�!�j�f�Ñ�[�B�U�G�C�i�O�o�G�g�Ñ�L�[�f�Ñ�•�•�•�’
These are the key goals we’ve set for the year ahead, with progress to be shared in 
�[�j�f�Ñ�Y�G�q�i�Ñ���X�c�:�C�i�Ñ�,�G�c�[�f�i�¬

�-�j�g�i�:�O�Y�:�B�O�W�O�i�r�Ñ�ê�Ñ���Y�o�O�f�[�Y�X�G�Y�i

• ���q�c�:�Y�E�Ñ�[�j�f�Ñ�O�X�c�:�C�i�Ñ�E�:�i�:�Ñ�C�[�W�W�G�C�i�O�[�Y�Ñ�:�Y�E�Ñ�g�G�i�Ñ�L�j�i�j�f�G�Ñ�C�:�f�B�[�Y�Ñ�f�G�E�j�C�i�O�[�Y�Ñ�i�:�f�M�G�i�g�Ñ�i�[�Ñ�g�i�f�G�Y�M�i�N�G�Y�Ñ�[�j�f�Ñ
sustainability strategy.

• ���Y�g�i�:�W�W�Ñ�:�Ñ�g�[�W�:�f�Ñ�c�[�p�G�f�Ñ�B�:�Š�G�f�r�Ñ�:�i�Ñ�[�j�f�Ñ���+�Ñ�i�[�Ñ�g�i�[�f�G�Ñ�:�W�W�Ñ�G�Y�G�f�M�r�Ñ�M�G�Y�G�f�:�i�G�E�Ñ�B�r�Ñ�[�j�f�Ñ�G�q�O�g�i�O�Y�M�Ñ�g�[�W�:�f�Ñ
panels.

• Validate our Travel Places woodland under the Woodland Carbon Code, enabling us to 
�E�G�o�G�W�[�c�Ñ�:�Y�Ñ�:�C�C�f�G�E�O�i�G�E�Ñ�C�:�f�B�[�Y�Ñ�[�€�g�G�i�Ñ�c�f�[�M�f�:�X�X�G�ª

• �,�G�C�G�f�i�O�L�r�Ñ�:�g�Ñ�:�Ñ�	�Ñ�
�[�f�c�«�Ñ�:�W�O�M�Y�O�Y�M�Ñ�p�O�i�N�Ñ�i�N�G�Ñ�j�c�E�:�i�G�E�Ñ�g�i�:�Y�E�:�f�E�g�Ñ�g�G�i�Ñ�B�r�Ñ�	�Ñ���:�B�ª

�)�G�[�c�W�G�Ñ�ê�Ñ�)�:�f�i�Y�G�f�g�N�O�c�g

• Host additional client sustainability events to share knowledge and drive positive change 
across the industry.

• �)�W�:�Y�Ñ�:�Y�E�Ñ�E�G�W�O�o�G�f�Ñ�:�Y�[�i�N�G�f�Ñ�5�G�W�W�B�G�O�Y�M�Ñ�5�G�G�V�Ñ�L�[�f�Ñ�[�j�f�Ñ�g�i�:�€�«�Ñ�g�j�c�c�[�f�i�O�Y�M�Ñ�N�G�:�W�i�N�Ñ�:�Y�E�Ñ�p�G�W�W�B�G�O�Y�M�Ñ�O�Y�Ñ�i�N�G�Ñ
workplace.

• �
�[�Y�i�O�Y�j�G�Ñ�[�j�f�Ñ�c�:�f�i�Y�G�f�g�N�O�c�Ñ�p�O�i�N�Ñ�i�N�G�Ñ�-�c�[�f�i�Ñ�)�[�g�O�i�O�o�G�Ñ�-�j�X�X�O�i�«�Ñ�L�[�g�i�G�f�O�Y�M�Ñ�C�[�W�W�:�B�[�f�:�i�O�[�Y�Ñ�p�O�i�N�O�Y�Ñ�i�N�G�Ñ
sports sustainability community.

• Advance supplier management strategies to maintain an ethical, high-quality, and responsible 
supply chain, both for our own suppliers and those we manage on behalf of clients.



travelplaces.co.uk

If you would like to know more 
about Travel Places or this report 
please get in touch: 

sustainability@travelplaces.co.uk


